New Business

What is in a name?

Entrepreneurs fret over packaging and a host of other details as they get started, and then leave one of the most essential aspects as an afterthought.

The sad truth is that the right name can sometimes make all the difference when it comes to propelling a business to success, rather than just slogging on.

Consider this: Would you like "Patagonian toothfish" on your plate tonight for dinner? Hmm… not so much? What about "Chilean Sea Bass?" That's much better, right? Or another example is how Marion Morrison put on a cowboy hat, slung on a six-shooter and became "John Wayne."

Names are quite powerful. Words are incredibly important. Each one has a distinct difference. Get the name right, and you get branding as a by-product of your advertising.
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