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1. You are planning a new social marketing campaign for Garden Lovers magazine. You will make use of photographs and tips and tricks. The age group of your target market is young adults and newlyweds and differ between 25 and 35. Which social media platforms will you suggest for the magazine and explain why?

I would suggest using Instagram and Twitter. The target audience are young adults and they are more technology driven than older generations. Their lives are usually fast paced and quick snippets of information is what they enjoy. Twitter is a very fast platform, which allow for short messages on the go. Twitter can be used for tips and tricks. Instagram focus on images and photos and are a great platform to share photos quickly and easily.

2. You are the marketing manager for Big Dent Panel Beaters. You need to make a presentation to the management team on how to get your business online. In the presentation, you have to answer the following questions:
a) What steps will you take to create an online presence?
In the process of creating an online presence it is important to plan properly and to make sure the business focus and strategy can accommodate an online presence.

· Therefore, first, have look at the business strategy, marketing strategy, target audience and budget. Create a digital marketing strategy that is in line with the company’s goals and focus.
· Analyse the competitors and see what is working for them and why. Once you know and understand the competition, you can start to plan your own online presence.
· Keep the target audience in mind. The online presence must focus on the target market. With a panel beating company the audience can be individuals, insurance companies and brokers.
· Select the best platforms for your business. Brief the management on suggestion as to which platforms to use. Keep in mind that not all platforms may work for a panel beating company.
· Inform management that a lot time and effort would have to go into planning and creating of proper content. This is not a rushed job. The creation of an effective online presence takes time. For example, logo’s and images must be adapted to look good in a digital format, information for a website and social media need to be created and developed over time.

b) Will you use social media? If so, which platform and why?
Yes. Create a company page on Linkedin, especially if it is a large panel beater. As Linkedin is a more professional social media platform the company can post employment opportunities to attract qualified prospects.

Facebook can be used, but not initially. It should not be a focus from the start, but can become an add-on a few months down the line. Information about panel beating processes and general car care can be posted.

c) Will you make use of any e-mail or newsletter marketing campaigns? If so, why?
No, only single e-mails to insurance companies from time to time and e-mails to thank clients for their support. People don’t like to have accidents and therefore the chances of seeing the same customers on a regular basis will be slim. Rather ensure that your online presence consist of a proper website and ensure that all other marketing processes are in place. Make sure insurance companies are aware of your business and the track record. Make use of an SMS system to let customers know their vehicle are ready for collection.

d) Will you be able to track and measure the performance of the various platforms you are going to use? If so, why, how, and which platforms will you suggest?
Yes. Once the Facebook page is running use Hootsuite to track the campaigns. Hootsuite has all the facilities to track a powerful Facebook campaign. Make use of a web analytics application such as Google Analytics or Craze Egg to track and measure website performance, such as unique visitors, impressions, clicks CTR, bounce rate and conversion rate.

3. The manager of Tight Fit Clothing come to you for advice regarding a mobile app and marketing campaign.
a) Explain to them how they can use an app.
A mobile app is a type of application designed to run on a mobile device, such as a smartphone or tablet, generating sales and offering similar services to those accessed on PCs. Apps are generally small, individual software units with limited but specific functions. It provides access to more customers. Not everyone has a computer but most people have some sort of mobile device. Since this is a clothing company they most probably focus on young adults. This type of market is nearly always online using same type of mobile device.

A mobile app can be used to promote the business, offer services, or advertise or promote specials. A mobile app can generate sales as it becomes easier and quicker for customers to buy and pay for products. An app and mobile marketing campaign will build brand recognition. Try to get customers involved as much as possible, for instance reacting on special promotions and competitions and they will reward you by buying products or referring your business to family and friends.

b) What will you suggest they consider for the campaign?
First, ensure that they have a mobile friendly website. With today’s technology, there is really no need to create a separate website for a mobile campaign. If the current website is mobile friendly it will also rank higher in search engine rankings.

Ensure that the mobile app and website loads very quickly to keep the interest of the user. Therefore, limit or adapt certain pages and images.

Tailor keywords specifically for mobile devices. Mobile users are on the move, they use smaller screens and smaller or touch screen keyboards. Many people do not type as fast this way and will therefore search for something specific using shorter, more concise words and phrases. Therefore, to be more effective rather focus on shorter, geo-specific keywords. Except for making it easier for the mobile user it may also help with mobile search engine rankings.

In addition, people using their phones for an internet search are more likely to use keyword suggestions that pop up on the screen when they begin typing in a search. Get to know these pop-up suggestions and create some of the mobile keywords based on it.

Ensure that all advertisements are tailored for mobile use. Make sure that ads are readable on mobile devices. Adapt text, images and ad content to appeal to mobile users. Users will not scroll the page to read an advertisement, they will simply loose interest. Test the ads on as many devices as possible, to check loading time, readability, appearance, and size.

Very important is to keep it simple. Optimizing your site for mobile requires taking a careful look at what your mobile users are likely to want to see and designing the page to fit those needs. You will want to focus on developing task-centered content and ensuring that the page layout is easy for users to interact with while on a small mobile screen. This means paying attention to simple things, like not making buttons too close together. However, buttons such as call-to-action must be large enough to be visible and easy to click. Large buttons reduce the chances that the user will miss it or hit the wrong button by mistake. Font types and sizes should be simple, plain and large enough to be easily readable. Larger font sizes make it easier to read on small screens.
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