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1. Online marketing is also known as…

a) Content Marketing
b) Mobile Marketing
c) Digital Marketing
d) Affiliate Marketing

2. Which of the following best describes affiliate marketing?

a) A method to promote products to a target audience.
b) Other companies sell your products at their own cost
c) Selling products to a younger generation.
d) Getting paid to sell products online.

3. Which digital media can be used to inform customers?

a) Social Media, webinars, blogging
b) Blogging, radio, website.
c) Webinars, video tutorials, television.
d) Newsletters, brochures, e-mail. 

4. Do you think it is important to align digital marketing with business goals?

a) No. It is effective to use more than one angle to reach business goals.
b) Yes. Research, analysis and experience is needed for success.
c) No. Alignment will restrict marketing efforts.
d) Yes. If not aligned there may be little or no success.

5. Which best describes the difference between a MEME and Infographic?

a) A MEME is a picture with text and an Infographic is not
b) Infographic is a picture with humouristic text and a MEME is not.
c) Infographic info is focused on the target market and a MEME is not
d) A MEME can be difficult to make and an Infographic is not

6. Your manager need to decide if a general company website is needed. What would you advise? Select more than one option if needed.

a) The business can be more quickly and easily reached
b) It is easy to customize and quick to install
c) You can see what your customers do when they visit your website
d) You will attract a younger generation

7. [bookmark: _GoBack]Which of the following is NOT true about browser compatibility?

a) It is the capability of a website to function on various browsers
b) It is the capability of a website to efficiently carry out scripts on webpages
c) It is the capability of a website to function on various devices
d) It is the capability of a website to adapt according to browser specifications


8. How would you promote a website?

a) Setting up an analytics account
b) Submit the website to various search engines
c) Use only physical marketing materials
d) Use outbound hyperlinks on your website

9. You are having a discussion with your marketing department and have to convince them to use digital marketing in the future. Why would you use digital marketing instead of traditional marketing?

a) It is suitable for all kinds of products or services
b) Less effort as campaigns are easy to implement
c) Less direct interaction with customers, therefore less effort
d) Progress can be measured at the fraction of the cost

10. In your own words, describe the difference between a meta tag, heading and hashtag? Describe where would you use each one and why.

Search engines use Meta tags to find results. It provides information about a website and they can usually be found in the head section of a webpage. I would use a meta tag to provide information about my website to help search engines find the site. Meta tags is not visible to the user.

A heading tag is used to create headings of various sizes and importance directly in the HTML code. Headings are visible to the user and each size heading have a specific importance. They are ranked from <h1> which is usually a main heading of a page and the largest in size, to <h6>, which is the least important heading and usually the smallest.

A hashtag is used with social media posts and the # symbol is used in front of text or a phrase that describes a topic or keyword. A hashtag helps with searching specific themes or topics. A hashtag automatically creates a clickable link and is visible to visitors. Meta tags are not links and a hyperlink must be created with a heading before it becomes clickable.
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