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1. Define digital marketing.

Digital marketing can be defined as the marketing of products, services, and brands by using a range of online channels.

2. Describe a social media strategy.

A social media strategy involves the creation of content that is “sticky”, meaning that it will get a user’s attention and increase the possibility that he or she will conduct a desired action, such as purchase a product or share the content with others.

3. Which best describes a strength of SEM?

a) Creating and delivering content to a target market
b) Create content to get customer attention
c) Advertise to a customer that are ready to buy
d) Improve the visibility of a website

4. What can lead generation be used for?

It can be used for purposes, such as list building, e-newsletters, list acquisition or sales leads

5. What is meant by improved customer service?

Providing much more than just answering a phone or sending an e-mail as part of customer service. A company’s website and other digital marketing efforts are also part of improved customer service people expect. As competition becomes fiercer and customers have access to a wealth of information through the Internet and other digital media, good customer service means being available, easy to contact, excellent communication and being in touch with the customers and address their needs.
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